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Policy Statement 
The Eyot Centre encourages the safe and effective use of digital communication tools to 
promote the work of the Centre, while minimising risks to young people, interested parties 
in The Eyot Centre and our reputation.  


This document provides a framework for use of digital communication channels for business 
purposes, as well as personal use that may affect The Eyot Centre in any way. 


This policy applies to all members, volunteers, committee members, sub-contractors or 
Trustees of the Centre (“Interested Parties”).  All references are applicable to all involved 
with The Eyot Centre in any capacity.  


Volunteers have their own guidance documentation, which have been produced in tandem 
with the production of this Social Media Policy.  All parties should be aware of the contents 
of this Policy.


Responsibility for this policy rests with Executive Management Committee. 


Background

This will reference:


•Definitions regarding influencers, official channels and online contact

•New digital communication tools (e.g. Instagram, Facebook, Twitter) 

•Communication with young people using social media 

•Additional examples of online communication which could threaten The Centre’s 
business interests or reputation (e.g. security threats, offensive content and political 
affiliation)

•Working with digital influencers (e.g. YouTubers)


Links to other policies  
Other internal policies which may be relevant to this policy are: 


•Social Media Guidance Note

•Data Privacy Notice

•Safeguarding Policy

•Volunteer Problem Solving Procedure

•Data Protection Policy

•Volunteer Agreement

•Trustee Code of Conduct


This document should also be read in conjunction with the ‘Social Media Guidance’ note. 
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Social media should never be used in a way that breaches any of our other policies. If an 
online post would breach any of our policies in another forum, it will also breach them in an 
online forum. 


Definition and examples 
Devices can include but are not limited to: desktop computers, mobiles or consoles with 
internet connection. 


Digital communication channels refers to websites, chatrooms, forums, social media 

networks, podcasts, and blogs and includes official business accounts as well as personal 

accounts. 


Digital influencers refers to YouTubers and bloggers who are celebrities in their own right, 
within the digital industry. 


Inappropriate content includes: pornography, racial or religious slurs, gender-specific 
comments, information encouraging criminal skills or terrorism, or materials relating to cults, 
gambling, violence and illegal drugs. This definition of inappropriate content or material 
also covers any text, images or other media that could reasonably offend someone on the 
basis of race, age, sex, religious or political beliefs, national origin, disability, sexual 
orientation, or any other characteristic protected by law. 


Official use of social media refers to channels which are viewed by the public as 
representing the opinions of The Eyot Centre, or one of its underlying Clubs, namely: 
Henley Dragons, Henley Canoe Club and The Duke of Edinburgh. 


Online contact refers to two-way online communication with The Eyot Centre’s young 
person using a digital channel such as websites, social media networks, blogs etc. This 
includes one of its underlying clubs, namely: Henley Dragons, Henley Canoe Club and The 
Duke of Edinburgh.


Personal use of social media refers to channels that are owned and managed by 
individuals outside of The Eyot Centre. 


Young person refers to The Eyot Centre’s young person who is within the Centre’s care, 
both under and over 18 (unless otherwise specified). 


Contacts 
If you have a query in relation to this policy, please contact:


•Eyot Executive Management Committee

•Chair – Lubna Hameed

•***********@theeyotcentre.co.uk 
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Any misuse of social media should be reported to the Chair or Vice Chair of the Eyot 
Centre. Questions regarding the content or application of this policy should be directed to 
the same.


Your responsibilities  
All parties with an interest in the Eyot Centre are responsible for the success of this policy 
and should ensure that they take the time to read and understand it. 


Eyot Management Committee have a specific responsibility for operating within the 
boundaries of this policy, ensuring that all interested parties understand the standards of 
behaviour expected of them, and taking action when behaviour falls below its requirements. 


The Eyot Executive Committee does not actively police personal digital channels but will 
occasionally make spot checks. Any poor, unprofessional behaviour on professional or 
personal digital channels seen by the wider Centre should be reported to the Eyot 
Management Committee. 


Breach of this policy may result in investigative action being taken. 


You may be required to remove any social media content that we consider to constitute a 
breach of this policy. Failure to comply with such a request may in itself result in an 
investigation being initiated. 


Centre Procedures  
Official use of social media 

Official use of The Eyot Centre’s social media platforms is only permitted by the Eyot 
Executive Committee.  This Policy will be adopted by all sections that fall under the Eyot 
Centre. 


The official social media channels used both nationally and regionally, which are recognised 
by The Eyot Management Committee as of March 2021, are listed below. These are 
continuously under review and could change or grow at any time: 


•Facebook: To promote The Eyot Centre or the underlying sections.  Promotional 
material and details of what the Centre has to offer. Responses will be provided to any 
direct messages. 

•
•Twitter: To promote The Eyot Centre or the underlying sections.  Promotional material 
and details of what the Centre has to offer. Responses will be provided to any direct 
messages. 


•Instagram: To promote The Eyot Centre or the underlying sections.  Promotional 
material and details of what the Centre has to offer. Responses will be provided to any 
direct messages.
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•LinkedIn: To promote The Eyot Centre or the underlying sections.  Promotional 
material and details of what the Centre has to offer. Responses will be provided to any 
direct messages.


•TikTok (national): To promote The Eyot Centre or the underlying sections.  
Promotional material and details of what the Centre has to offer. Responses will be 
provided to any direct messages.


Members, volunteers or interested parties overseeing ‘official’ accounts must, at all times, 
act in the best interests of The Eyot Centre, its young people and other interested parties 
when creating, participating in or contributing content to The Eyot Centre’s social media 
sites.

	 	 

At all times the prime consideration must be the safeguarding and wellbeing of our young 
people and other interested parties. 


Where possible, all ‘official’ accounts should be associated with The Eyot Centre email 
address(es), or relevant section email address(es). All email addresses, usernames and 
passwords should be recorded and kept up to date by the relevant section(s).  


This Policy should be followed in addition to the Social Media Guidance note. In the event 
that further training or guidance is required, please reach out to The Eyot Executive 
Management Committee who will liaise with the membership base for relevant expertise. 


If you are contacted for comments about The Eyot Centre, please liaise if appropriate with 
the Chair, Vice Chair or Secretary for advice before responding. 


Personal use of social media 
As with professional accounts, on personal social media interested parties must not use 
social media to post “inappropriate content” (see definition above for more details.)


You must avoid making any social media communications that could damage The Eyot 
Centre’s reputation, even indirectly.


This includes, but is not limited to, creating a security threat; sharing inappropriate and / or 
offensive content; using social media for criminal or illegal activities; broadcasting 
unsolicited views; and sharing confidential and sensitive information that could breach The 
Eyot Centre Data Protection Policy. 


Eyot Centre/ section activities   
Please seek guidance before reaching out to any digital influencers or ambassadors on 
behalf of The Eyot Centre. This includes the sections which fall under The Eyot Centre.  This 
is to ensure a consistent message and to ensure that The Eyot Centre is promoted, and this 
opportunity is optimised as a whole.
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If you are active on social media and wish to promote the work of The Eyot Centre, you are 
encouraged to engage with all sections and promote across the Centre by sharing and 
contributing to promotional campaigns.


If any external pictures are used in promotional material, or marketing campaigns, please 
can you ensure that the ‘owner’ of the pictures are correctly acknowledged and thanked for 
their contribution. Personal websites, social media accounts, podcasts, blogs etc. should 
always be clearly marked as such and it should be made clear that they do not reflect the 
views of The Centre. All personal accounts or pages which reference The Eyot Centre in any 
way should carry a disclaimer such as ‘All views are my own’. For blogs and websites, the 
following line should be used ‘The views expressed on this [blog; website] are my own and 
do not necessarily reflect the views of The Eyot Centre’. 


Confidentiality and neutrality  
Confidential and personal information which you have access to as part of your interest and 
assistance with the Centre, including intellectual and copyrighted property and details of 
Centre projects must not be discussed on personal social media channels. Please use sound 
judgement when determining what is suitable for public consumption.


For example, congratulating a Team for completing a challenge, race, paddle event etc. is 
suitable to share online (providing personal data of the young people involved is not shared 
i.e. full names). But, under no circumstances should budget discussions be shared in the 
public domain – this is confidential information.


Your personal use of websites, social media accounts, podcasts and blogs must be 
tempered by an awareness of the potential conflicts that may arise. For example, 
showcasing your affiliation to The Eyot Centre should be careful to maintain political 
neutrality in line with The Centre’s wider policy. This neutrality includes, but is not limited to, 
national and local government activity and votes of any kinds i.e. contests, competitions 
and polls. 


Consent  
Caution is advised when publishing any content featuring young people who are taking part 
in Eyot Centre activities. Photographs, videos or any images of young people under 18 
years of age should never be published on personal social media accounts. Photographs, 
videos or any images of young people over 18 years of age should not be published on 
personal social media channels without their express permission and signed publicity 
consent. 


More information can be found in the ‘Social Media Guidance’ note. 


Online contact with young people 
Interested parties in the Centre who use their personal social media accounts to promote 
the work of The Eyot Centre should ensure their content is accurate and appropriate and 
must keep engagement with Eyot Centre’s young people over the age of 18 on their 
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personal social media accounts to a minimum, in a strictly professional capacity – always 
ensuring permission has been secured prior to contact being made. There should be no 
engagement with Eyot Centre’s young people under the age of 18 of any kind on personal 
social media channels and private messaging is not permitted. 


In order for young members to be involved as part of the youth development, Slack is used 
(using generic email addresses) so that contact can be made in a group forum. Individual 
private messages are not permitted.


Being in a position of trust, and working with vulnerable young people, it is important to 
keep professional online content as public as possible in line with our ‘Safeguarding Policy’ 
and Centre values. See the ‘Social Media Guidance’ note for more details. 


Any disclosure of abuse should be dealt with in the same way as face-to-face disclosure 
using the guidance from The Centre’s ‘Safeguarding Policy.’ 


In the event being raised, an investigation will be carried out by the Eyot Management 
Committee. 


The social media networks which are not approved by The Eyot Centre as suitable for 
youth-led mass-market communications, currently include: Snapchat and WhatsApp due to 
safeguarding concerns. Anyone who believes that such activity is taking place, should 
report it to the Eyot Management Committee. 


Monitoring  
We reserve the right to monitor, intercept and review, without notice, data on social media 
platforms. This is to ensure that our rules are being complied with and for legitimate Centre 
purposes, and you consent to such monitoring by your use of The Eyot Centre, and 
underlying section names. 
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